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I n t r od u ct ion  
This was the first  opportunity for candidates to be entered for the new I AL Unit  

3 Business Behaviour exam inat ion paper. 

A total of 205 candidates sat  the exam inat ion. Quest ions were drawn from all 

sect ions of the specificat ion and provided much scope for candidates to display 

a range of knowledge and skills.  

 

 

Sect ion  A  

 

Qu est ion  1  
This was the most  popular quest ion in this sect ion. There were many excellent  

answers, with candidates demonst rat ing a clear understanding of the benefits 

of growth for a business. St rong responses provided a well- st ructured answer 

which often cent red on the potent ial effects of internal econom ies of scale 

alongside other possible benefits. Further development  then considered the 

drawbacks of being too large and/ or reasons for remaining small.  

This is clear ly a part  of the specif icat ion which was well understood by the 

major ity of candidates. Care needs to be taken to ensure that  reference is 

made to falling long run unit  costs when referr ing to econom ies of scale and 

not  sim ply falling costs. 

 

Qu est ion  2  
The model of perfect  compet it ion was well understood and explained by a 

significant  proport ion of candidates with good use of accurate diagrams. The 

ability to apply the concept  of econom ic efficiency in the form  of product ive 

and allocat ive efficiency, was one key factor in different iat ing the quality of the 

response.  

Sound evaluat ion tended to be where candidates considered the likely absence 

of dynam ic efficiency and the inabilit y to exploit  econom ies of scale. Weaker 

responses out lined market  st ructure models without  consider ing the efficiency 

implicat ions. This quest ion had the lowest  proport ion of high quality answers. 

 

Qu est ion  3  
Marginally the least  popular quest ion in this sect ion of the paper. Monopsony 

power was well understood by a signif icant  proport ion of candidates. I t  was 

encouraging to note that  all but  a few answers considered potent ial benefits of 

monopsony to b o t h  consumers and producers and that  due heed was taken to 

providing a context  for the response.  

St ronger answers were able to offer well balanced evaluat ion in terms of 

benefits not  being passed on the consumers and the negat ive long term  impact  

on suppliers. This quest ion different iated part icular ly well.   

 

Qu est ion  4  
Marks for this quest ion showed a pronounced division between low and high 

scores. The main reasons for this were twofold. First ly, weak responses tended 

to wrongly interpret  an increase in contestability  as a creat ion of a perfect ly 

 



compet it ive market  and secondly, there tended to be a lack of focus on the 

impact  on business b eh av iou r . By cont rast , the best  responses clear ly 

understood the likely implicat ions of greater contestability and discussed a 

range of possible effects. Such answers also made sound judgements 

regarding factors which may inhibit  long run contestability.    

 

 

Sect ion  B  

 

The major ity of candidates opted to answer Quest ion 6 as opposed to Quest ion 

5. Candidates need to be made fully aware that  all four par ts of the quest ion 

require applicat ion to the context  in order to score beyond Level 1. 

 

Qu est ion  5  

 

Qu est ion  5 a  
Defining and then ident ifying what  had happened to unit  labour costs in South 

Korea proved to be a challenge for a significant  proport ion of candidates. Many 

confused the concept  with wage and non-wage costs. The best  responses were 

able to make the connect ion between labour cost  and product iv ity and refer to 

the relevant  data. 

 

Qu est ion  5 b  
This part  of the quest ion was generally well answered with a good select ion of 

relevant  data ( relat ive export  pr ices, %  of populat ion with tert iary educat ion, 

investment  rates etc.)  and sound analysis thereof. St ronger responses 

provided balanced evaluat ive comments. The mean mark was 7.02 

 

Qu est ion  5 c 
On average, candidates did not  score as well on this part  of the quest ion. The 

mean mark was 5.55. The best  responses were able to appreciate the 

relevance and signif icance of the cont inued presence of large scale 

conglomerates (Ext ract  2)  alongside a r ising average market  share for the 

largest  companies in recent  years (Figure 4) . An ability to make evaluat ive 

balanced judgements in relat ion to the data fur ther different iated st ronger 

from weaker answers. 

 

Qu est ion  5 d  
A high proport ion of candidates were able to ident ify further measures to 

improve internat ional compet it iveness and offer some development  in relat ion 

to their  possible effects. However, the ability to evaluate the impact  of those 

measures proved challenging for many candidates. The mean mark was 5.80. 

 

 



Qu est ion  6  

 

Qu est ion  6 a  
This part  was very well answered with the vast  major it y of candidates correct ly 

ident ifying the oligopolist ic market  st ructure (not  monopoly) , and correct ly 

calculat ing the concent rat ion rat io. 

 

Qu est ion  6 b  
A well answered quest ion. Encouragingly, a significant  proport ion of candidates 

produced an accurate diagram showing a downward shift  in both AR and MR 

curves with the resultant  fall in profits. Judgements on the likely im pact  of 

lower barr iers to ent ry to the market  was less well done by a signif icant  

proport ion of candidates. The mean mark was 6.83. 

 

Qu est ion  6 c 
Most  candidates made good use of the data and provided sound reasons as to 

why branches of Superbarn and I GA were more expensive. Weaker answers 

tended to merely repeat  parts of the ext racts. Once again, sound evaluat ion 

proved elusive in a number of instances result ing in a mean mark of 5.67. 

 

Qu est ion  6 d  
This part  of the quest ion had the lowest  mean mark at  5.45.Weaker responses 

tended to descr ibe forms of government  intervent ion and did not  focus upon 

the likely effects of such intervent ion. I n addit ion, it  was not  always clear as to 

why the chosen forms of intervent ion would help to protect  consumers. The 

st ronger answers considered effects upon consumers and firms in the specified 

indust ry but , as before, evaluat ive com ment  was often lacking. 
 

 

 

 

 



Gr ad e Bou n d ar ies 

 

Grade boundaries for this, and all other papers, can be found on the website on 

this link:  

ht tp: / / www.edexcel.com/ iwant to/ Pages/ grade-boundaries.aspx 
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